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 The purpose of this study is to analyze the relationship between 

Transformational Leadership, Leader Member Exchange, Digital 

Transformation on Work Innovation Capabilities and Organizational 

Citizenship Behavior. In this study using quantitative methods and data 

analysis techniques Structural Equation Modeling (SEM) using SmartPLS 3.0 

software. This research was conducted the sample units were 390 Micro, Small 

& Medium Enterprises (MSMEs). Based on the results of data analysis, it is 

concluded that transformational leadership has a significant effect on Work 

Innovation Capabilities, transformational leadership has no significant effect 
on Organizational Citizenship Behavior, Leader Member Exchange has a 

significant effect on Work Innovation Capabilities, Leader Member Exchange 

has no significant effect on Organizational Citizenship Behavior, digital 

transformation has no significant effect on Work Innovation Capabilities, 

digital Transformation has no significant effect on Organizational Citizenship 

Behavior, Work Innovation Capabilities have no significant effect on 

Organizational Citizenship Behavior, transformational Leadership has no 

significant effect on Work Innovation Capabilities through Organizational 

Citizenship Behavior, Leader Member Exchange has no significant effect on 

Work Innovation Capabilities via Organizational Citizens hip Behavior , 

digital transformation has no significant effect on Work Innovation 

Capabilities through Organizational Citizenship Behavior. 
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Introduction 

The Covid-19 pandemic has had a negative impact on the sustainability of Indonesia's economic life, 

especially for SMEs. Thaha's research (2020) reported that 163,713 MSME actors in the food and beverage 

sector were affected by the Covid-19 pandemic. The results of the research report were added to the data from 

the Kemenkop MSMEs which reported that 56% of MSME actors experienced a decline in sales, 22% in the 
financing aspect, 15% in the aspect of goods distribution, and 4% had difficulty getting raw materials. namely 
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38% do marketing through social media, 35% use paid promotions that are already available online, 13% leave 

products conventionally and 6% keep their places of sale open. According to Wijaya et al (2020), Lusiani et al. 
(2020) provides an overview of the obstacles and opportunities for problem solving for MSME actors in a 

pandemic situation. The existence of a policy of social distancing and staying at home makes the conventional 

market empty of enthusiasts, resulting in an increase in the digital market. This opportunity is used by MSME 

actors to market their products through the digital market. The strategy of MSME actors in dealing with the 
Covid-19 pandemic situation can allegedly be done through online product marketing. The obstacle to this 

strategy is that MSME actors do not understand how to market products digitally, from photography, 

advertising design, to product publication on digital platforms. The impact of this strategy resulted in 
tremendous savings in the conventional production, distribution and marketing sectors. The online marketing 

process allows the production of MSME actors to be only order-oriented, thereby reducing the number of 

workers needed during the production to distribution process. In addition, the online market loosens up 

MSME players in opening marketing places, so they are not burdened with space rent. Research According to 
Affandi et al. (2020) shows the MSME survival strategy in the midst of the Covid-19 Pandemic which includes 

recommendations for conducting e-commerce trade, doing digital marketing, improving product quality, 

adding customer service, and optimizing customer marketing relationships. 

In Indonesia, almost all sectors are affected, especially the economic ecosystem which has been the focus of 

society. Furthermore, the Covid-19 pandemic has caused a slowdown in the economic sector in Indonesia 

with its various derivatives. The Micro, Small and Medium Enterprises (MSME) sector, which is the most 

important part of the economic sector, is greatly affected. This is what is worried by all parties, because it has 
made the MSME sector experience a significant setback. Moreover, currently many MSMEs are experiencing 

various problems such as declining sales, capital, hampered distribution, difficulty in raw materials. decreased 

production and the occurrence of many layoffs for workers and labor which later became a threat to the 
national economy. MSMEs as drivers of the domestic economy and absorber of labor are facing a decline in 

productivity which results in a significant decrease in profit. According to Purwanto et al. (2021), Nugroho et 

al. (2020), Wijaya et al (2020), Lusiani et al. (2020) The impact is that many MSMEs have to close their 

businesses due to declining purchases and are still dependent on offline sales. So that some MSME sectors that 
have not adapted digitally are ultimately very affected and closed their outlets. Even so, the Covid-19 

pandemic has indirectly prompted new changes in Indonesia's business style. The change is the shift from 

offline business to digital business which is also known as the phenomenon of digital entrepreneurship. Social 
media and market places (intermediaries) can be a concept to make it easier for MSME actors to get wider 

marketing access (Purnomo, 2019). It should be noted that MSMEs in Indonesia have become the most 

important pillars for the economic ecosystem. Moreover, it is known that 99% of business actors in Indonesia 

are the MSME sector. The role of MSMEs has contributed 60% to the national gross domestic product and 
97% to the absorption of workers affected by the pandemic. Meanwhile, only 16 percent of the existing 

MSMEs have entered the digital economy ecosystem. In the context of Indonesia, the MSME sector is one of 

the main pillars of Indonesia's economic fundamentals. According to Affandi et al.(2020) the role of digital 
technology has a significant influence on the new business units created. Emerging technology paradigms 

harness the potential for collaboration and collective intelligence to design and launch more robust and 

sustainable entrepreneurial initiatives. 

According to Yunus (2015), Purwanto et al. (2021), Nugroho et al. (2020) during the Covid 19 pandemic, 
the use of digital platforms by MSME actors in Indonesia has increased quite a bit. There are 42 percent of 

Indonesian MSMEs that already use social media. In other words, social media is a means of developing 

entrepreneurship and the sustainability of SMEs (Purwanto, et al, 2017). Meanwhile, based on McKinsey 
data, e-commerce sales have increased by 26 percent with a total of 3.1 million transactions per day 

(Kompas.com, 2020). Even during the Covid-19 pandemic, it has encouraged higher use of social media which 

of course correlates to the increase in sales transactions for MSMEs. In other words, MSME actors who have 

succeeded in conducting sales transactions during this pandemic are those who have succeeded in utilizing 
digital platforms and social media. In addition, the development of the digitization of MSMEs will make the 

digital economy in Indonesia by 2025 the largest in Southeast Asia. 

Hypotheses Development 
Relationship between Transformational Leadership and Work Innovation Capabilities 

Transformational Leadership Theory by Adwan et al. (2019) stated that Transformational Leadership will 
have a positive influence on increasing Work Innovation Capabilities. According to research conducted by 

Nugroho et al. (2020), Wijaya et al (2020), Lusiani et al. (2020)) states that an increase in Transformational 

Leadership will encourage an increase in the Work Innovation Capabilities variable. While the research 
conducted by Purwanto et al. (2021) states that an increase in the Transformational Leadership variable will 

encourage an increase in the Work Innovation Capabilities variable. According to research conducted by 
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Fayaz (2017), Quddus (2020) states that Transformational Leadership has a significant influence on the Work 

Innovation Capabilities variable. Based on theoretical studies and previous studies, the following hypotheses 
are formulated: 

Hypothesis 1: There is a positive influence between Transformational Leadership and Work Innovation 

Capabilities 

Relationship between Transformational Leadership and Organizational Citizenship Behavior 

Transformational Leadership Theory by Adwan et al. (2019) stated that Transformational Leadership will 

have a positive influence on improving Organizational Citizenship Behavior. According to research conducted 

by Cheng et al. (2013), Christopher (2021), El-Gohary (2013) stated that an increase in Transformational 
Leadership will encourage an increase in the Organizational Citizenship Behavior variable. While the research 

conducted by Purwanto et al. (2021) states that an increase in the Transformational Leadership variable will 

encourage an increase in the variable Organizational Citizenship Behavior. According to research conducted 

by Adwan et al. (2019); Bazazo et al. (2017) and Bui et al. (2006) stated that Transformational Leadership has 
a significant influence on the variable Organizational Citizenship Behavior. Based on theoretical studies and 

previous studies, the following hypotheses are formulated: 

Hypothesis 2: There is a positive influence between Transformational Leadership and Organizational 
Citizenship Behavior 

Relationship between Leader Member Exchange and Work Innovation Capabilities 

The Leader Member Exchange Theory by Adwan et al. (2019) stated that the Leader Member Exchange will 

have a positive influence on increasing Work Innovation Capabilities. According to research conducted by 
Zhou et al. (2021), Yunus (2015) stated that an increase in the Leader Member Exchange will encourage an 

increase in the Work Innovation Capabilities variable. While the research conducted by Purwanto et al. (2021) 

states that an increase in the Leader Member Exchange variable will encourage an increase in the Work 
Innovation Capabilities variable. According to research conducted by Fayaz (2017), Quddus (2020) states that 

Leader Member Exchange has a significant influence on the Work Innovation Capabilities variable. Based on 

theoretical studies and previous studies, the following hypotheses are formulated: 

Hypothesis 3: There is a positive influence between Leader Member Exchange and Work Innovation 
Capabilities 

Relationship between Leader Member Exchange and Organizational Citizenship Behavior 

The Leader Member Exchange Theory by Adwan et al. (2019) stated that the Leader Member Exchange will 

have a positive influence on increasing Organizational Citizenship Behavior. According to research conducted 
by Burawat (2019), Gui (2021), Hernández (2020) stated that an increase in the Leader Member Exchange will 

encourage an increase in the Organizational Citizenship Behavior variable. Meanwhile, the research 

conducted by Purwanto et al. (2021) states that an increase in the Leader Member Exchange variable will 
encourage an increase in the Organizational Citizenship Behavior variable. According to research conducted 

by El Toufaili (2017), Fayaz (2017), Quddus (2020) states that Leader Member Exchange has a significant 

influence on the Organizational Citizenship Behavior variable. Based on theoretical studies and previous 

studies, the following hypotheses are formulated: 

Hypothesis 4: There is a positive influence between Leader Member Exchange and Organizational Citizenship 

Behavior 

Relationship between Digital Transformation and Work Innovation Capabilities 

Digital Transformation Theory by Adwan et al. (2019) stated that Digital Transformation will have a positive 

influence on increasing Work Innovation Capabilities. According to research conducted by Yunus (2015), 

Purwanto et al. (2021), Nugroho et al. (2020), Wijaya et al (2020), Lusiani et al. (2020) stated that an increase 

in Digital Transformation would encourage an increase in the Work Innovation Capabilities variable. While 
the research conducted by Purwanto et al. (2021) stated that an increase in the Digital Transformation variable 

would encourage an increase in the Work Innovation Capabilities variable. According to research conducted 

by Adwan et al. (2019); Bazazo et al. (2017) and Bui et al. (2006) stated that Digital Transformation has a 
significant effect on the Work Innovation Capabilities variable. Based on theoretical studies and previous 

studies, the following hypotheses are formulated: 

Hypothesis 5: There is a positive influence between Digital Transformation and Work Innovation Capabilities 

Relationship between Digital Transformation and Organizational Citizenship Behavior 

Digital Transformation Theory by Adwan et al. (2019) states that Digital Transformation will have a positive 

effect on increasing Organizational Citizenship Behavior. According to research conducted by El Toufaili 
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(2017), Fayaz (2017), Quddus (2020) states that increasing Digital Transformation will encourage an increase 

in Organizational Citizenship Behavior variables. Meanwhile, the research conducted by Purwanto et al. 
(2021) stated that an increase in the Digital Transformation variable will encourage an increase in the 

Organizational Citizenship Behavior variable. According to research conducted by Adwan et al. (2019); 

Bazazo et al. (2017) and Bui et al. (2006) stated that Digital Transformation has a significant influence on the 

variable Organizational Citizenship Behavior. Based on theoretical studies and previous studies, the following 
hypotheses are formulated: 

Hypothesis 6: There is a positive influence between Digital Transformation and Organizational Citizenship 

Behavior 

Relationship between Work Innovation Capabilities and Organizational Citizenship Behavior 

Theory of Work Innovation Capabilities by Adwan et al. (2019) stated that Work Innovation Capabilities will 

have a positive influence on improving Organizational Citizenship Behavior. According to research conducted 

by Wijaya et al (2020), Lusiani et al. (2020) stated that an increase in Work Innovation Capabilities would 
encourage an increase in the Organizational Citizenship Behavior variable. Meanwhile, the research 

conducted by Purwanto et al. (2021) stated that an increase in the Work Innovation Capabilities variable 

would encourage an increase in the Organizational Citizenship Behavior variable. According to research 
conducted by Adwan et al. (2019); Bazazo et al. (2017) and Bui et al. (2006) stated that Work Innovation 

Capabilities have a significant effect on the variable Organizational Citizenship Behavior. Based on theoretical 

studies and previous studies, the following hypotheses are formulated: 

Hypothesis 7: There is a positive influence between Work Innovation Capabilities and Organizational 
Citizenship Behavior 

Relationship between Transformational Leadership and Work Innovation Capabilities through Organizational 

Citizenship Behavior 

Transformational Leadership Theory by Adwan et al. (2019) states that Transformational Leadership will 
have a positive influence on increasing Organizational Citizenship Behavior through Work Innovation 

Capabilities. According to research conducted by According to Wijaya et al (2020), Lusiani et al. (2020) stated 

that an increase in Transformational Leadership will encourage an increase in the Organizational Citizenship 
Behavior variable through Work Innovation Capabilities. While the research conducted by Purwanto et al. 

(2021) states that an increase in the Transformational Leadership variable will encourage an increase in the 

Organizational Citizenship Behavior variable through Work Innovation Capabilities. According to research 

conducted by Adwan et al. (2019); Bazazo et al. (2017) and Bui et al. (2006) stated that Transformational 
Leadership has a significant influence on the variable Organizational Citizenship Behavior through Work 

Innovation Capabilities. Based on theoretical studies and previous studies, the following hypotheses are 

formulated: 

Hypothesis 8 : There is a positive influence between Transformational Leadership and Work Innovation 

Capabilities through Organizational Citizenship Behavior 

The relationship between Leader Member Exchange and Work Innovation Capabilities through 

Organizational Citizenship Behavior Transformational Leadership Theory by Adwan et al. (2019) states that 
the Leader Member Exchange will have a positive influence on increasing Organizational Citizenship 

Behavior through Work Innovation Capabilities. According to research conducted by Fayaz (2017), Quddus 

(2020) states that increasing the Leader Member Exchange will encourage an increase in the variable 
Organizational Citizenship Behavior through Work Innovation Capabilities. Meanwhile, the research 

conducted by Purwanto et al. (2021) states that an increase in the Leader Member Exchange variable will 

encourage an increase in the Organizational Citizenship Behavior variable through Work Innovation 

Capabilities. According to research conducted by Gandolfi (2018), Burawat (2019), Gui (2021) states that the 
Leader Member Exchange has a significant influence on the Organizational Citizenship Behavior variable 

through Work Innovation Capabilities. Based on theoretical studies and previous studies, the following 

hypotheses are formulated: 

Hypothesis 9 : There is a positive influence between Leader Member Exchange and Work Innovation 

Capabilities through Organizational Citizenship Behavior 

Relationship between Digital Transformation and Work Innovation Capabilities through Organizational Citizenship 

Behavior 

Digital Transformation Theory by Adwan et al. (2019) states that Digital Transformation will have a positive 

influence on improving Organizational Citizenship Behavior through Work Innovation Capabilities. 

According to research conducted by Yunus (2015), Purwanto et al. (2021), Nugroho et al. (2020), Wijaya et al 
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(2020), Lusiani et al. (2020)) stated that an increase in Digital Transformation will encourage an increase in 

the Organizational Citizenship Behavior variable through Work Innovation Capabilities. Meanwhile, the 
research conducted by Purwanto et al. (2021) states that an increase in the Digital Transformation variable will 

encourage an increase in the Organizational Citizenship Behavior variable through Work Innovation 

Capabilities. . According to research conducted by Maroukian (2020), Gandolfi (2018) states that Digital 

Transformation has a significant influence on the variable Organizational Citizenship Behavior through Work 
Innovation Capabilities. Based on theoretical studies and previous studies, the following hypotheses are 

formulated: 

Hypothesis 10: There is a positive influence between Digital Transformation and Work Innovation 
Capabilities through Organizational Citizenship Behavior 

 

Method 

In this study using quantitative methods and data analysis techniques Structural Equation Modeling Equation 
Modeling using SmartPLS 3.0 software. This research was conducted in the population in this study were all 

MSMEs in Tangerang City as many as 41,155 MSMEs and based on the method of determining the number 

of samples according to Morgan, the sample units were 380 MSMEs. While the sample selection method uses 

non-probability sampling methods. Data collection in this study was carried out using techniques and 
procedures, namely online questionnaires. Questionnaire is the main instrument in collecting primary data. 

After the questionnaires were sent to the respondents as many as 450 questionnaires, the next step was to 

evaluate the returned questionnaires, namely 390 returned questionnaires and 60 questionnaires did not return. 

Research Model 

Based on theoretical studies and previous studies, the research model is structured as follows 
 

 

 
 

Figure 1. Research Model 
 

In this study there are 10 hypotheses as follows: 
Hypothesis 1: There is a positive influence between Transformational Leadership and Work Innovation 

Capabilities 

Hypothesis 2: There is a positive influence between Transformational Leadership and Organizational 
Citizenship Behavior 

Hypothesis 3: There is a positive influence between Leader Member Exchange and Work Innovation 

Capabilities 

Hypothesis 4: There is a positive influence between Leader Member Exchange and Organizational Citizenship 
Behavior 

Hypothesis 5: There is a positive influence between Digital Transformation and Work Innovation Capabilities 
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Hypothesis 6: There is a positive influence between Digital Transformation and Organizational Citizenship 

Behavior 
Hypothesis 7: There is a positive influence between Work Innovation Capabilities and Organizational 

Citizenship Behavior 

Hypothesis 8 : There is a positive influence between Transformational Leadership and Work Innovation 

Capabilities through Organizational Citizenship Behavior 
Hypothesis 9 : There is a positive influence between Leader Member Exchange and Work Innovation 

Capabilities through Organizational Citizenship Behavior 

Hypothesis 10: There is a positive influence between Digital Transformation and Work Innovation 
Capabilities through Organizational Citizenship Behavior 

 

Data Processing Stages 
Reliability Test 

According to Purwanto et al (2021) reliability is a measure of the internal consistency of indicators of a 
construct that shows the degree to which each indicator shows a general latent construct. According to 

Purwanto et al (2020) the reliability requirement is a measure of the stability and consistency of the results 

(data) at different times. To test the reliability of the construct in this study used the value of composite 

reliability. A variable is said to meet construct reliability if it has a composite reliability value > 0.7 and 
Cronbach's Alpha value > 0.7 has a good level of reliability for a variable (Purwanto et al, 2019). 

Validity Test 

After the data test results are declared reliable, then the next step is to test the validity including loading factor, 
AVE, Farnell Lacker Criterion and cross loading. The steps that need to be taken are selecting the outer 

loading menu to see the results of the loading factor test, then the discriminant validity menu to see the results 

of the Farnell lacker criterion and cross loading tests. . According to Purwanto et al. (2020) The validity test is 

intended to measure the extent to which the accuracy and accuracy of a measuring instrument performs the 
function of its measuring instrument or provides appropriate measurement results by calculating the 

correlation between each statement with a total score. In this study, the measurement validity test consisted of 

convergent validity and discriminant validity. 

Convergent Validity 

Convergent validity is used to measure the correlation between item scores and construct scores, the higher the 

correlation the better the data validity (Purwanto, 2019). Measurement Measurement can be categorized as 
having convergent validity if the loading factor value is > 0.7 (Purwanto et al, 2021). If all loading factors have 

a value of > 0.7, it can be concluded that all indicators have met the criteria for convergent validity, because 

no indicators for all variables have been eliminated from the model. 

Discriminant validity 

Discriminant validity is a test of construct validity by predicting the size of the indicator from each block 

(Purwanto et al, 2019). One of the discriminant validity can be seen by comparing the AVE value with the 

correlation between other constructs in the model. If the AVE root value is > 0.50, it means that discriminant 
validity is reached (Purwanto et al, 2020). In addition, discriminant validity is also carried out based on the 

FornellLarcker criteria measurement with constructs. In addition to using the AVE value, another method that 

can be used to determine discriminant validity is to measure discriminant validity by using the cross loading 

value. An indicator is said to meet discriminant validity if the cross loading value is 0.70 or more (Purwanto, 
2020). 

Structural model (inner model) 

The structural model (inner model) is a pattern of research variable relationships. Evaluation of the structural 
model is by looking at the coefficients between variables and the value of the coefficient of determination (R2). 

The coefficient of determination (R2) essentially measures how far the model's ability to explain variations in 

the dependent variable is. A value close to 1 means that the independent variables provide almost all the 

information needed to predict the variation of the dependent variable (Purwanto, 2021). This test aims to 
determine how much the independent variable model's ability to explain the dependent variable. The value of 

R square (R2) is a measure of the proportion of the variation in the value of the affected variable which can be 

explained by the variable that influences it. According to Purwanto et al (2020) if in a study using more than 
two independent variables, then the adjusted r-square (adjusted R2) is used. The value of r square adjusted is a 

value that is always smaller than r square. The R2 value is close to 1, with the limiting criteria being divided 

into 3 classifications, namely: 

If the value of R2 = 0.67 Model is substance (strong) 
If the value of R2 = 0.33 the model is moderate (medium) 
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If the value of R2 = 0.19 the model is weak (bad) 

In this study, the adjusted r-square value (adjusted R2) is used, because it has more than two independent 
variables. 

Hypothesis Testing 

According to Purwanto et al (2021) After a research model is believed to be fit, a hypothesis test can be 

performed. The next step is to test the hypothesis that has been built in this study. In this case, the 
bootstrapping method is applied to the sample. Testing with bootstrapping is intended to minimize the 

problem of abnormal research data. The last step of the test using the smart Pls application is hypothesis 

testing and is carried out by looking at the results of the bootstrapping value. This test is done by selecting the 
calculate menu and after that the menu options appear, then select bootstrapping, then the desired data will 

appear. The following are the results of the data test using bootstrapping. Hypothesis testing in this study can 

be known through regression weight by comparing the p-value with a significance level of 5% (α=5%). The 

hypothesis is said to be significant if it has a probability value (p-value) < 5%. 

 

Results and Discussions 

Reliability Test 
According to Purwanto et al (2021) reliability is a measure of the internal consistency of indicators of a 

construct that shows the degree to which each indicator shows a general latent construct. According to 

Purwanto et al (2020) the reliability requirement is a measure of the stability and consistency of the results 

(data) at different times. To test the reliability of the construct in this study used the value of composite 
reliability. A variable is said to meet construct reliability if it has a composite reliability value > 0.7 and 

Cronbach's Alpha value > 0.6 has a good level of reliability for a variable (Purwanto et al, 2019). The 

composite reliability value of each indicator can be seen in table 1 below 

Tabel 1.  Reliability 

Variables Cronbach’s Alpha  Composite Reliability 

Transformational Leadership 0.926 0.939 

Leader Member Exchange 0.933 0.948 

Digital Transformation   0.995 0.986 

Work Innovation Capabilities   0.981 0.986 

Organizational Citizenship 
Behaviour 

0.976 0.982 

 

In table 1, it can be seen the results of the analysis of the reliability test using the SmartPLS tool which 

states that all composite reliability values are each greater than 0.7, which means that all variables are reliable 

and have met the test criteria. Furthermore, the value of cronbanch's omission also shows that all cronbanch's 
'alpa' values are more than 0.6 and this indicates the level of reliability of the variable has also met the criteria. 

Validity test 
After the data test results are declared reliable, then the next step is to test the validity including loading factor, 

AVE, Farnell Lacker Criterion and cross loading. The steps that need to be taken are selecting the outer 
loading menu to see the results of the loading factor test, then the discriminant validity menu to see the results 

of the Farnell lacker criterion and cross loading tests. According to Purwanto et al. (2020) The validity test is 

intended to measure the extent to which the accuracy and accuracy of a measuring instrument performs the 

function of its measuring instrument or provides appropriate measurement results by calculating the 
correlation between each statement with a total score. In this study, the measurement validity test consisted of 

convergent validity and discriminant validity. 

Convergent Validity 

Convergent validity is used to measure the correlation between item scores and construct scores, the higher the 
correlation the better the data validity (Purwanto, 2019). Measurement Measurement can be categorized as 

having convergent validity if the loading factor value is > 0.7 (Purwanto et al, 2021). Figure 2 shows that all 

loading factors have a value > 0.7, so it can be concluded that all indicators have met the criteria for 
convergent validity, because indicators for all variables have not been eliminated from the model. 
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Figure 2. Convergen Validity 

Discriminant validity 

Discriminant validity is a test of construct validity by predicting the size of the indicator from each block 

(Purwanto et al, 2019). One of the discriminant validity can be seen by comparing the AVE value with the 

correlation between other constructs in the model. If the AVE root value is > 0.50, it means that discriminant 
validity is reached (Purwanto et al, 2020). 

Based on table 2, the AVE value for all variables is > 0.50. So it can be said that the measurement model 

has been valid with discriminant validity. In addition, discriminant validity was also carried out based on the 

FornellLarcker criteria measurement with the construct. If the construct correlation in each indicator is greater 
than the other constructs, it means that latent constructs can predict indicators better than other constructs 

(Purwanto et al, 2019). 

Table 2 .  AVE 

Variables AVE 

Transformational Leadership 0.754 

Leader Member Exchange 0.786 

Digital Transformation   0.985 

Work Innovation Capabilities   0.946 

Organizational Citizenship Behaviour 0.915 

 
Structural model (inner model) 

The structural model (inner model) is a pattern of research variable relationships. Evaluation of the structural 

model is by looking at the coefficients between variables and the value of the coefficient of determination (R2). 

The coefficient of determination (R2) essentially measures how far the model's ability to explain variations in 
the dependent variable is. A value close to 1 means that the independent variables provide almost all the 

information needed to predict the variation of the dependent variable (Purwanto, 2021). This test aims to 

determine how much the independent variable model's ability to explain the dependent variable. The value of 
R square (R2) is a measure of the proportion of the variation in the value of the affected variable which can be 

explained by the variable that influences it. According to Purwanto et al (2020) if in a study using more than 

two independent variables, then the adjusted r-square (adjusted R2) is used. The value of r square adjusted is a 

value that is always smaller than r square. The R2 value is close to 1, with the limiting criteria being divided 
into 3 classifications, namely: 
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If the value of R2 = 0.67 Model is substance (strong) 

If the value of R2 = 0.33 the model is moderate (medium) 
If the value of R2 = 0.19 the model is weak (bad) 

In this study, the adjusted r-square value (adjusted R2) is used, because it has more than two independent 

variables. 

Tabel 3 .  r-square adjusted 

Variables r-square adjusted 

Work Innovation Capabilities   0.569 

Organizational Citizenship Behaviour 0.039 

 

In table 3 it can be explained that: 1) The adjusted R2 value of the independent variables of Transformational 

Leadership, Leader Member Exchange, Digital Transformation on the dependent variable of Work Innovation 
Capabilities is 0.569; 2) This value is categorized as moderate, so it can be concluded that the two independent 

variables have a moderate influence and level on the dependent variable; 3) The independent variables 

Transformational Leadership, Leader Member Exchange, Digital Transformation contribute to the dependent 

variable Work Innovation Capabilities by 56.9% while the remaining 43.1% is influenced by other variables 
not discussed in this study; 4) The adjusted R2 value of the independent variables Transformational 

Leadership, Leader Member Exchange, Digital Transformation, Work Innovation Capabilities on the 

dependent variable work innovation behavior 0.039; 5) This value is categorized as weak, so it can be 
concluded that the two independent variables have a bad influence on the dependent variable. 5) The 

independent variables of Transformational Leadership, Leader Member Exchange, Digital Transformation, 

Work Innovation Capabilities on the dependent variable of work innovation behavior are 3.9%while the 

remaining 96.1% is influenced by other variables not discussed in this study 

 

 

Figure 3. Hypotheses Testing 
 
Hypothesis test 

According to Purwanto et al (2021) After a research model is believed to be fit, a hypothesis test can be 

performed. The next step is to test the hypothesis that has been built in this study. The following are the results 

of the data test using bootstrapping. Hypothesis testing in this study can be known through regression weight 
by comparing the p-value with a significance level of 5% (α=5%). The hypothesis is said to be significant if it 

has a probability value (p-value) < 5%. 
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Table 4. Hypotheses Testing for Direct Effect 
 

Hypotheses P - Value Result 

Transformational Leadership ->Work Innovation 
Capabilities   

0.000 Significant 

Transformational Leadership->Organizational 
Citizenship Behaviour 

0.703 Not Significant 

Leader Member Exchange->Work Innovation 
Capabilities   

0.002 Significant 

Leader Member Exchange->Organizational 
Citizenship Behaviour 

0.317 Not Significant 

DigitalTransformation ->Work Innovation 

Capabilities   

0.335 Not Significant 

Digital Transformation->Organizational 

Citizenship Behaviour 

0.381 Not Significant 

Work Innovation Capabilities   ->Organizational 

Citizenship Behaviour 

0.397 Not Significant 

 
Relationship between Transformational Leadership and Work Innovation Capabilities 

Based on the results of data analysis using SmartPLS obtained p value 0.000 < 0.050 so it can be concluded 
that Transformational Leadership has a significant effect on Work Innovation Capabilities, an increase in the 

transformational leadership variable will have a significant effect on increasing the Work Innovation 

Capabilities variable and a decrease in the Transformational Leadership variable will have a significant effect 

on decreasing variable Work Innovation Capabilities . This result is not in line with the research conducted by 
Nugroho et al. (2020), Wijaya et al (2020), Lusiani et al. (2020) that Transformational Leadership has a 

positive and significant effect on Work Innovation Capabilities. 

Relationship between Transformational Leadership and Organizational Citizenship Behavior 
Based on the results of data analysis using SmartPLS, the p value is 0.703 < 0.050 so it can be concluded that 
Transformational Leadership has no significant effect on Organizational Citizenship Behavior, an increase in 

the transformational leadership variable will have an insignificant effect on increasing the Organizational 

Citizenship Behavior variable and a decrease in the Transformational Leadership variable will have an 

insignificant effect. to the decrease in Organizational Citizenship Behavior variable. This result is not in line 
with the research conducted by Sheikh et al. (2018); Tsiotsou et al. (2011); Trihas et al. (2013) that 

Transformational Leadership has a positive and significant effect on Organizational Citizenship Behavior. 

Relationship between Leader Member Exchange and Work Innovation Capabilities 
Based on the results of data analysis using SmartPLS obtained p value of 0.002 < 0.050 so it can be concluded 

that the Leader Member Exchange has a significant effect on Work Innovation Capabilities, an increase in the 
Leader Member Exchange variable will have a significant effect on increasing the Work Innovation 

Capabilities variable and a decrease in the Leader Member Exchange variable will have an effect. significant to 

the decrease in the Work Innovation Capabilities variable. These results are not in line with the research 
conducted by Affandi et al. (2020), Credo et al. (2010), Zhou et al. (2021), Yunus (2015), Purwanto et al. 

(2021) that Leader Member Exchange has a positive and significant effect on Work Innovation Capabilities. 

Relationship between Leader Member Exchange and Organizational Citizenship Behavior 
Based on the results of data analysis using SmartPLS obtained p value of 0.317 < 0.050 so it can be concluded 

that the Leader Member Exchange has no significant effect on Organizational Citizenship Behavior, an 
increase in the Leader Member Exchange variable will have an insignificant effect on increasing the 

Organizational Citizenship Behavior variable and a decrease in the Leader Member Exchange variable will 

give no significant effect on the decrease in the variable Organizational Citizenship Behavior . These results 
are not in line with the research conducted by According to Hernández (2020), Kim (2020). El Toufaili (2017) 

that Leader Member Exchange has a positive and significant effect on Organizational Citizenship Behavior. 

Relationship between Digital Transformation and Work Innovation Capabilities 
Based on the results of data analysis using SmartPLS obtained p value of 0.335 > 0.050 so it can be concluded 

that Digital Transformation has no significant effect on Work Innovation Capabilities, an increase in the 
Digital Transformation variable will have an insignificant effect on increasing the Work Innovation 

Capabilities variable and a decrease in the Digital Transformation variable will have an insignificant effect. 



 

 

213 

 

Journal homepage: https://jurnal.iicet.org/index.php/jppi 

 

The role of transformational leadership, leader member … 

significant to the decrease in the Work Innovation Capabilities variable. These results are not in line with the 

research conducted by Yunus (2015), Purwanto et al. (2021), Nugroho et al. (2020), Wijaya et al (2020), 
Lusiani et al. (2020) that Digital Transformation has a positive and significant effect on Work Innovation 

Capabilities. 

Relationship between Digital Transformation and Organizational Citizenship Behavior 
Based on the results of data analysis using SmartPLS obtained p value 0.335 > 0.050 so it can be concluded 

that Digital Transformation has no significant effect on Organizational Citizenship Behavior, an increase in 
the Digital Transformation variable will have an insignificant effect on increasing the Organizational 

Citizenship Behavior variable and a decrease in the Digital Transformation variable will have an insignificant 

effect. significant to the decrease in the variable Organizational Citizenship Behavior . This result is not in line 
with the research conducted by Kim (2020). El Toufaili (2017), Fayaz (2017), Quddus (2020) that Digital 

Transformation has a positive and significant effect on Organizational Citizenship Behavior. 

Relationship between Work Innovation Capabilities and Organizational Citizenship Behavior 
Based on the results of data analysis using SmartPLS obtained p value of 0.397 > 0.050 so it is concluded that 

Work Innovation Capabilities have no significant effect on Organizational Citizenship Behavior, an increase 
in the Work Innovation Capabilities variable will have an insignificant effect on increasing the Organizational 

Citizenship Behavior variable and a decrease in the Work Innovation Capabilities variable will has no 

significant effect on the decrease in the variable Organizational Citizenship Behavior . This result is not in line 

with research conducted by El Toufaili (2017), Fayaz (2017), Quddus (2020) that Work Innovation 
Capabilities have a positive and significant effect on Organizational Citizenship Behavior. 

Table 5. Hypotheses Testing for Undirect Effect 

Hypotheses P - Value Result 

Transformational Leadership- Work Innovation Capabilities   - 

Organizational Citizenship Behaviour 

0.584 Not Significant 

Leader Member Exchange -Work Innovation Capabilities   -

Organizational Citizenship Behaviour 

0.554 Not Significant 

Digital Transformation - Work Innovation Capabilities   - Organizational 
Citizenship Behaviour 

0.545 Not Significant 

 

Relationship between Transformational Leadership and Work Innovation Capabilities through 

Organizational Citizenship Behavior 
Based on the results of data analysis using SmartPLS obtained p value 0.584 > 0.050 so it can be concluded 

that Transformational Leadership has no significant effect on Work Innovation Capabilities through 

Organizational Citizenship Behavior, an increase in the transformational leadership variable will have an 

insignificant effect on increasing the Work Innovation Capabilities variable and decreasing the 
Transformational Leadership variable. will have no significant effect on the decrease in the Work Innovation 

Capabilities variable through Organizational Citizenship Behavior. This result is not in line with the research 

conducted by Zhou et al. (2021), Yunus (2015), Purwanto et al. (2021), Nugroho et al. (2020), Wijaya et al 

(2020), Lusiani et al. (2020) that Transformational Leadership has a positive and significant effect on Work 
Innovation Capabilities through Organizational Citizenship Behavior. 

Relationship between Leader Member Exchange and Work Innovation Capabilities through 

Organizational Citizenship Behavior 
Based on the results of data analysis using SmartPLS obtained p value 0.554> 0.050 so it can be concluded 

that the Leader Member Exchange has no significant effect on Work Innovation Capabilities through 
Organizational Citizenship Behavior, an increase in the Leader Member Exchange variable will have an 

insignificant effect on increasing the Work Innovation Capabilities variable and decreasing the variable. The 

Leader Member Exchange will have an insignificant effect on the decrease in the Work Innovation 

Capabilities variable through Organizational Citizenship Behavior. These results are not in line with the 
research conducted, Purwanto et al. (2021), Nugroho et al. (2020), Wijaya et al (2020), Lusiani et al. (2020) 

that the Leader Member Exchange has a positive and significant impact on Work Innovation Capabilities 

through Organizational Citizenship Behavior. 

Relationship between Digital Transformation and Work Innovation Capabilities through Organizational 

Citizenship Behavior 
Based on the results of data analysis using SmartPLS obtained p value 0.554 > 0.050 so it can be concluded 
that Digital Transformation has no significant effect on Work Innovation Capabilities through Organizational 

Citizenship Behavior, an increase in the Digital Transformation variable will have an insignificant effect on 
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increasing the Work Innovation Capabilities variable and decreasing the Digital Transformation variable. will 

have no significant effect on the decrease in the Work Innovation Capabilities variable through Organizational 
Citizenship Behavior. This result is not in line with research conducted by Fayaz (2017), Quddus (2020) that 

Digital Transformation has a positive and significant effect on Work Innovation Capabilities through 

Organizational Citizenship Behavior. 

 

Conclusions 

Based on the results of data analysis, it is concluded that transformational leadership has a significant effect on 

Work Innovation Capabilities, transformational leadership has no significant effect on Organizational 

Citizenship Behavior, Leader Member Exchange has a significant effect on Work Innovation Capabilities, 
Leader Member Exchange has no significant effect on Organizational Citizenship Behavior, digital 

transformation has no significant effect on Work Innovation Capabilities, digital Transformation has no 

significant effect on Organizational Citizenship Behavior, Work Innovation Capabilities have no significant 
effect on Organizational Citizenship Behavior, transformational Leadership has no significant effect on Work 

Innovation Capabilities through Organizational Citizenship Behavior, Leader Member Exchange has no 

significant effect on Work Innovation Capabilities via Organizational Citizens hip Behavior, digital 

transformation has no significant effect on Work Innovation Capabilities through Organizational Citizenship 
Behavior. 
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