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This study aims to examine the influence of family economic education, peer
groups, economic literacy, and self-efficacy on students' entrepreneurial
intentions. The research utilizing a survey method with a Likert scale
distributed to 292 students actively enrolled in universities in the Greater
Jakarta area Indonesia. Data analysis was conducted using PLS-SEM. The
results indicate that family economic education and peer groups have a
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positive and significant effect on economic literacy and entrepreneurial
intentions. Economic literacy was found to mediate the influence of family
economic education and peer groups on entrepreneurial intentions.
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Furthermore, self-efficacy moderates the relationship between economic
literacy and entrepreneurial intentions, enhancing the impact of economic
literacy on entrepreneurial intentions when self-efficacy is high. This research

Entrepeneurial intentions offers valuable insights and implication managerial for developing
entrepreneurship education programs that involve families and create positive
peer interactions among students. It suggests the need for educational
institutions to integrate family-based economic education workshops and
seminars, as well as establish entrepreneurship clubs and networking events to
foster a conducive environment for entrepreneurial growth. Strengthening self-
efficacy through personal development programs is also recommended to
ensure that students can effectively apply their economic literacy in
entrepreneurial contexts. These combined efforts can significantly enhance
entrepreneurial intentions among students, contributing to reducing
unemployment rates and promoting economic growth in Indonesia.
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Introduction

Addressing unemployment rates has been a key focus for governments around the world, including Indonesia.
Given its large population, Indonesia has the potential to tackle this issue through the promotion of
entrepreneurship (Karyaningsih et al., 2020). Entrepreneurship is seen as a viable solution to both
unemployment and economic development challenges. Entrepreneurs not only generate new job opportunities
but also foster innovation, spur economic growth, and enhance societal welfare. In a large and dynamic
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economy like Indonesia, nurturing entrepreneurial intentions among students is essential. The entrepreneurial
mindset and the aspiration to launch new ventures significantly influence the nation's economic landscape and
contribute to resolving the critical issue of unemployment (Lifidn & Fayolle, 2015). The Indonesian
government has recognized the importance of entrepreneurship development by implementing programs that
support the emergence of new entrepreneurs in various sectors (Saptono et al., 2020). Economic literacy aligns
with understanding basic economic concepts and their implementation in individual behavior and economic
decision-making (Nurjanah et al., 2018). Through a good understanding of economic concepts and market
mechanisms, individuals can identify business opportunities, calculate risks, and make appropriate decisions in
developing and managing enterprises, highlighting that economic literacy influences entrepreneurial intentions
(Kautonen et al., 2015). In relation to entrepreneurial intentions, economic literacy plays a role as a basic
economic behavior to achieve individual welfare (Rustantono et al., 2020).

In line with economic literacy, the family also plays a crucial role in providing family economic education
(Dilek et al., 2018). Family economic education provides direction for the prosperity expected by children in
the future (Narmaditya, 2013). Education within the family contributes to better economic literacy and
encourages career opportunities as entrepreneurs in the future (Setiawan et al., 2020). By introducing
economic concepts, business opportunities, and managerial skills taught in the family environment,
individuals are likely to have higher interest and confidence in becoming entrepreneurs. The role of the family
in providing economic education to its members, especially the younger generation, is vital to enhancing
entrepreneurial interest and awareness in Indonesia, as the family serves as the primary and first educator for
its members in making decisions, including becoming an entrepreneur (Suratno et al., 2021).

Regarding family education, an individual's behavior is also related to the actions of peer groups (Suratno
et al., 2021). Peer groups have high interaction and mutually influencing activities, so peer groups can
influence entrepreneurial attitudes and intentions through the process of identification and behavior modeling
(Amati et al., 2018). When individuals see their peers succeed in entrepreneurship, they tend to feel inspired
and motivated to follow the same path. Peer groups can influence students' emotional intelligence in the long
term and also be involved in decision-making for entrepreneurship (Schutte & Loi, 2014). Peer groups play an
important role in shaping entrepreneurial intentions. Through social interaction, identification, support, and
knowledge obtained from peer groups, individuals can develop attitudes, skills, and beliefs that support
entrepreneurial activities (Kautonen et al., 2015).

This study also discusses self-efficacy as a potential factor in entrepreneurial intentions. Self-efficacy is a
key factor in influencing an individual's entrepreneurial intentions and success. High self-efficacy towards
entrepreneurship is directly related to entrepreneurial intentions (Chen et al., 2018). Self-efficacy influences
individuals' perceptions of obstacles and challenges in entrepreneurship. Individuals with high self-efficacy are
likely to view obstacles as challenges that can be overcome, while individuals with low self-efficacy may feel
hindered by these obstacles (Lifian & Fayolle, 2015). Strong self-efficacy plays a crucial role in entrepreneurial
success and performance. Individuals who believe in their capabilities tend to demonstrate higher potential for
success in managing their businesses (Nabi et al., 2016).

Studies on entrepreneurship and entrepreneurial intentions are increasing. Many studies have focused on
the factors of entrepreneurship education in determining students' entrepreneurial intentions (Jena, 2020).
Research by Nurjanah et al. (2018) has emphasized the importance of economic literacy in influencing
entrepreneurial intentions. Research by Suratno et al. (2021) has also discussed that economic literacy
positively mediates the relationship between family economic education and peer groups in the context of
entrepreneurial intentions, with the study object located around Jambi University, Indonesia. However, these
studies have not considered self-efficacy as a moderating factor between economic literacy and entrepreneurial
intentions, which is the research gap in the current study. This moderation is important because strong self-
efficacy can strengthen the relationship between economic literacy and entrepreneurial intentions, or
conversely, weaken this relationship depending on an individual's level of self-efficacy (Chen et al., 2018).

Therefore, the aim of this study is to provide a comprehensive understanding of the complexity of the
relationships between these variables in the context of entrepreneurial intentions, how economic literacy acts
as a mediation, and how self-efficacy functions as a moderation in this relationship. The study object is
students pursuing education in the Jakarta, Bogor, Depok, Tangerang, and Bekasi areas of Indonesia. The
focus on Indonesia in this research is unique because it will contribute to solutions for the unemployment rate
among university graduates. The results of this study are also expected to provide reliable information for the
government and educational institutions in increasing students' entrepreneurial intentions and formulating
appropriate policies to encourage the development of entrepreneurship in Indonesia.
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Family Economic Education

Family economic education is defined as the education provided through direct teaching, role modeling, and
learning through daily practices, which helps in developing skills in financial management, economic decision-
making, and understanding investments and savings (Ahmed et al., 2020). This education involves habits,
examples, and explanations given by parents or family members (Rahmatullah et al., 2020). The process of
habit formation through family economic education influences a child's development and teaches important
qualities such as self-confidence, commitment, optimism, initiative, and creativity (Nabavi & Williams, 2012).
By observing and mimicking family members' behaviors related to entrepreneurship, individuals can learn
cognitively and develop an interest in entrepreneurship (Wang et al., 2019).

Peer Groups

Peer groups are social environments that significantly influence individuals, particularly in the development of
behaviors and intentions, including entrepreneurial intentions (Mishra et al., 2018). Peer groups, as social
environments, are often associated with having value relevance to individual actions. It has long been believed
that social environments influence the activities, experiences, and behaviors exhibited by individuals in their
daily lives (Reimers et al., 2018). After the family, peer groups constitute the second most contributive
environment, consisting of people who largely share similar interests and goals (Nesi et al., 2018).

Economic Literacy

Economic literacy is the ability of an individual to understand and apply economic concepts in decision-
making related to everyday economic issues (Indradewa et al., 2020). Several studies have highlighted the
importance of economic literacy in developing prudent economic behaviors and optimizing the management
of financial resources. For instance, Wang et al. (2019) found that a high level of economic literacy is
positively associated with better investment decisions. Additionally, according to Lusardi and Mitchell (2014),
economic literacy also plays a role in providing students with a better understanding of economic concepts,
enabling them to face the challenges in an ever-evolving financial world.

Self-Efficacy

Self-efficacy is an individual's belief in their capacity to organize and execute the actions required to achieve
specific performance goals. This belief forms the foundation of motivation, well-being, and personal
achievement (Schwarzer & Warner, 2013). In the context of entrepreneurship, self-efficacy encompasses the
confidence in one's ability to identify opportunities, overcome challenges, and act effectively in uncertain
conditions (Chen et al., 2018). Self-efficacy involves the inner conviction that drives individuals to achieve
their goals. When people have confidence in their skills, they are able to perform their tasks optimally and
achieve their objectives (Rossiandy & Indradewa, 2023).

Entrepreneurial Intention

Entrepreneurial intention is the inclination or desire of an individual to engage in entrepreneurial activities
with the aim of creating and developing a successful business. This intention is considered the initial step in
the process of becoming an entrepreneur. Several studies indicate that personal factors, such as interest and the
desire to achieve autonomy and financial freedom, have a positive impact on entrepreneurial intention (Lifian
& Fayolle, 2015). Environmental factors, such as social support from family and friends, access to resources
and infrastructure, and favorable economic conditions, also influence entrepreneurial intention (Sher et al.,
2020).

The role of psychological factors in shaping entrepreneurial intention is also noteworthy. An individual's
belief in their ability to succeed in various actions or activities influences their intention and effort in pursuing
them. Research shows that individuals' perceptions of obstacles or barriers to entrepreneurship, such as fear of
failure or financial risk, can affect their entrepreneurial intention (Abdillahi et al., 2019). Overall,
entrepreneurial intention is influenced by the interplay of personal, environmental, and psychological factors.
A deeper understanding of these factors can aid in the development of policies and programs that encourage
entrepreneurial intention and support the growth of entrepreneurship in society.

Hypothesis Development

Family Economic Education on Economic Literacy and Entrepreneurial Intentions

The family environment plays a crucial role in shaping a child's future profession or occupation. The family is
the foundational nucleus where the primary activities of an individual's life take place. In particular, parents
serve as significant guides for their children, indirectly influencing their interests and decisions regarding future
careers, including entrepreneurship (Purnamasari, 2018). The family plays an important role in building the
confidence and self-belief of students to become entrepreneurs. Economic education that imparts knowledge
about financial management, business planning, and market understanding provides a strong foundation for
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entrepreneurial intentions, making them more robust (Lian & Y, 2009). Previous research has shown that
family education, specifically economic education—which can include direct teaching or learning through
daily practices such as financial management skills, economic decision-making, and business skill mastery—
positively contributes to entrepreneurial intentions among students (Kautonen et al., 2015). Therefore, the
following hypotheses are generated: H1. Family economic education has a positive and significant impact on
entrepreneurial intentions.

Family education is positioned as a bridge connecting various policy areas, with a focus extending beyond
formal education to include family economic education (Afrianti, 2020). Family economic education is
measured by the level of education and family discussions about economic issues. A family environment that
provides better economic education can enhance children's understanding of economic issues around them (H.
Chen & Volpe, 1998). Students who receive instruction in financial management and family economics from
their parents or family members tend to have more proficient skills and knowledge in managing personal
finances and understanding economic concepts (Mandell, 2008). Previous research has suggested that an
understanding of economic literacy, which subsequently fosters career initiatives in an individual, is directly
and significantly influenced by family economic education (Afrianti, 2020). Therefore, the following
hypotheses are generated: H2. Family economic education has a positive and significant impact on economic
literacy.

Peer Groups on Economic Literacy and Entrepreneurial Intentions

An individual receives their first education from the family environment, but peer groups are where one
develops their social interactions, acting as a reference group that influences students' entrepreneurial
intentions (Nesi et al., 2018). Support from close individuals, observing behaviors and lifestyles, and
opportunities in entrepreneurship will foster one's intention to engage in entrepreneurship (Afifah, 2018).
Friendships within peer groups, as social interactions that arise from individuals forming alliances based on
social status, age similarity, interests, and needs, over time develop into associations and friendships. If the
majority within these groups share an interest in entrepreneurship, the members are likely to influence each
other to pursue entrepreneurial ventures (Safarini, 2021). Previous research has shown that support from close
individuals, particularly peer groups, has a positive impact on entrepreneurial intentions (Afifah, 2018).
Therefore, the following hypothesis is proposed: H3. Peer groups have a positive and significant impact on
entrepreneurial intentions.

Peer groups can serve as platforms for discussing and practicing economic skills, contributing to the
enhancement of economic literacy among adolescents (Abdul Jamal et al., 2015). The influence of peer groups
in economic education suggests that participation in peer groups can improve understanding of economic
concepts and enhance students' economic skills (Khoiriyah & Rusdarti, 2020). Previous research has
confirmed that peer groups have a positive impact on the tendency to share information, experiences, and
knowledge related to economics, thereby increasing understanding of financial issues and comprehensively
enhancing economic literacy. This has a significant influence on economic literacy (Lusardi & Mitchell, 2014).
Therefore, the following hypothesis is proposed: H4. Peer groups have a positive and significant impact on
economic literacy.

Economic Literacy on Entrepeneurial Intentions and as a Mediator Variable

Economic literacy serves as a medium that transforms behaviors from financially uninformed to economically
savvy, promoting habits such as saving, investing, obtaining protection, and meeting daily needs (Jappelli,
2010). By delving into economic knowledge to improve economic literacy, students can enhance their chances
of meeting their living needs and eventually becoming successful entrepreneurs (Happ et al., 2016). In
improving well-being, one indicator of economic literacy involves how an individual earns profit by
developing skills, making entrepreneurship a viable path for those with practical economic literacy (Happ et
al., 2016). Research by Narmaditya (2013) has shown that good economic literacy positively supports students'
entrepreneurial interests. Based on the previous research findings, the author formulates the following
hypothesis: H5. Economic literacy has a positive and significant impact on entrepreneurial intentions.

Good family economic education is positively related to higher levels of economic literacy among students.
Understanding economic concepts through family education tends to result in better economic literacy, which
in turn can mediate its influence on entrepreneurial intentions (Lusardi & Mitchell, 2014). Economic literacy
affects entrepreneurial intentions by shaping positive economic attitudes and enhancing business planning and
management skills, which are also influenced by the economic education provided by the family (Narmaditya,
2013). Previous studies have demonstrated that economic literacy plays an important role as a mediator,
connecting the influence of family economic education to entrepreneurial intentions (Suratno et al., 2021).
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Therefore, the researchers hypothesize: H6. Economic literacy mediates the influence of family economic
education on entrepreneurial intentions.

Participation in peer groups can enhance understanding of economic concepts and improve students'
economic skills. Within peer groups that support entrepreneurship, individuals can share knowledge and
experiences about business, thus enhancing their economic literacy (Khoiriyah & Rusdarti, 2020). Overall,
economic literacy acts as a pathway through which interactions with peer groups can improve individuals'
understanding and interest in entrepreneurship (Abdul Jamal et al., 2015). Previous research has also
confirmed that economic literacy serves as a mediator in the influence of peer groups on entrepreneurial
intentions, linking the interaction and social influence of peer groups with individuals' levels of economic
literacy, which in turn affects their entrepreneurial intentions (Suratno et al., 2021). Therefore, it is expected
that economic literacy could also mediates peer groups and entrepreneurial intentions, as the hypothesis : H7.
Economic literacy mediates the influence of peer groups on entrepreneurial intentions.

Self-Efficacy as Moderating Variable on Entrepreneurial Intentions

High economic literacy contributes to increased self-confidence in facing challenges and managing risks in the
entrepreneurial world, which subsequently enhances students' entrepreneurial intentions (Wu et al., 2022).
Self-efficacy moderates the relationship between economic literacy and entrepreneurial intentions in aspiring
entrepreneurs. Specifically, for individuals with high self-efficacy, economic literacy has a stronger influence
on entrepreneurial intentions, whereas for those with low self-efficacy, economic literacy does not significantly
impact entrepreneurial intentions (Tekin & Asar, 2021). Previous research suggests that self-efficacy acts as a
moderating factor that affects the strength and direction of the influence of economic literacy on
entrepreneurial intentions, depending on the individual's level of self-efficacy (Tekin & Asar, 2021). Based on
the previous research findings, the author formulates the following hypothesis: H8. Self-efficacy moderates the
relationship between economic literacy and entrepreneurial intentions.

The aim of the research is addressed by elaborating on the interrelationship between variables as proposed
in the research framework, shown as follows:

Family Economic
Education

HI (+)
H2 (+) B :
4 Economic Literacy H5 (+) : Entreprencunal
A » Intention
' 1
H4(+) H7
H3 (4) .
Peer Groups | :
Self Efficacy

Figure 1. Research Framework
Source: (Haggalla & Jayatilake, 2017)

Method

This study employs a quantitative approach to address the proposed hypotheses. Specifically, it measures five
variables: the relationships between family economic education, peer groups, and entrepreneurial intentions,
as well as the mediating role of economic literacy and the moderating role of self-efficacy. Data collection was
conducted through a survey method by distributing questionnaires both in-person and online. The
measurement was performed using a 5-point Likert scale (1 = strongly disagree, 2 = disagree, 3 = neutral, 4 =
agree, and 5 = strongly agree). The measurement of the Family Economic Education variable was adopted
from Koch et al. (2015), consisting of 9 questions. The Peer Group variable was also adopted from Koch et al.
(2015), comprising 13 questions. The Economic Literacy variable was adopted from Bruckner et al. (2015),
containing 12 questions. The Self-Efficacy variable was developed from Tekin & Asar (2021), including 10
questions. Finally, the Entrepreneurial Intention variable was adopted from Linan and Chen (2009), consisting
of 6 questions. Initially, the total number of questions amounted to 50, which would be refined based on the
results of a pre-test.
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The respondent population for this study includes students from the 4th to the 8th semester, selected using
the purposive sampling method. The reason for using this respondent due to their interest dan study in
entrepreneurship. The sample criteria include individuals who are actively enrolled as students in universities
or higher education institutions in the Greater Jakarta area (Jakarta, Bogor, Depok, Tangerang, and Bekasi).
The study was conducted in this region, utilizing both direct and online surveys (WhatsApp-based), with
Google Forms used as the data collection platform. The research period spanned from June 2024 to July 2024.
According to Malhotra (2010), sample size determination involves multiplying the number of indicators by 5.
Therefore, the study aimed for a minimum of 250 respondents, with the data collection process initiated
through a preliminary distribution of questionnaires or pre-test to 30 respondents. After conducted the survey,
The quantitative data are examined in three steps (Hair, et.al., 2010) : Evaluation of missing data,
Identification of outliers and Testing of the assumptions underlying most multivariate techniques

This research is quantitative, employing Partial Least Square Structural Equation Models (PLS-SEM), a
multivariate statistical analysis method that estimates the relationships between variables simultaneously for
prediction or structural model development purposes (Hair, Black, et al., 2019). Model evaluation in PLS-
SEM consists of evaluating the measurement model, the structural model, and the goodness-of-fit. Data
analysis was performed using SPSS version 29 for pre-test results and SmartPLS version 4.0 for testing the
research hypotheses. The PLS SEM can construct including formative and reflective indicators and the
structural model can handle a more-complex model (many constructs and many indicators) than other
software can. In evaluating the measurement model, validity and reliability tests were conducted using factor
analysis in SPSS, where indicator validity was assessed based on the Kaiser-Meyer-Olkin (KMO) value and
Measures of Sampling Adequacy (MSA). If the KMO and MSA values are > 0.5, the factor analysis is
considered acceptable or valid; if the values are < 0.5, the factor analysis is deemed unacceptable or invalid
(Napitupulu et al., 2017). Reliability tests were conducted using Cronbach’s Alpha; if the Cronbach’s Alpha
value is > 0.7, the indicators are considered acceptable or reliable (Hair et al., 2017; Hair, Black, et al., 2019).
Thus, the closer the Cronbach’s Alpha value is to 1, the better the reliability.

Pre-test data from the distribution of questionnaires to the first 30 respondents were used to determine the
validity and reliability of the instruments. The results of the pre-test validity test on the 30 sample data met the
criteria, as indicated by KMO and MSA values > 0.5, rendering the research instrument acceptable or valid.
The reliability test results also showed Cronbach’s Alpha values > 0.7, indicating that the 50-item
questionnaire for the variables of Family Economic Education, Peer Groups, Economic Literacy, Self-
Efficacy, and Entrepreneurial Intentions were all valid and reliable.

Results and Discussions

Based on the distribution of online questionnaires, data were collected from 292 respondents, with 53.1% (155
respondents) being female students and 46.9% (137 respondents) being male students. The majority of the
respondents were in their final semesters (seven and eight) and were enrolled in Management, Economics, and
Accounting programs. Additionally, 45.21% (132 respondents) of the students had parents working as private
employees, 83 students came from entrepreneurial backgrounds, 44 had parents who were civil servants, and
33 respondents came from families of teachers. All student respondents expressed a desire to become
entrepreneurs in the future, with the culinary sector being the most favoured business among them.

This study involves construct variables consisting of several dimensions. The validity and reliability tests of
the construct dimensions, or outer model, in the reflective measurement model were conducted based on Hair
et al. (2017), where the required loading factor in SmartPLS is > 0.70. The validity and reliability tests of the
construct dimensions showed that all indicators had a loading factor > 0.7, Average Variance Extracted (AVE)
> (.5, Composite Reliability (CR) > 0.7, and Cronbach’s Alpha (CA) > 0.7, thus meeting the validity and
reliability measurement criteria. The subsequent test was the discriminant validity test using the Fornell-
Larcker criterion and the HTMT approach, with the HTMT values showing results < 0.9, indicating that the
discriminant validity criteria were met. The researchers also identified multicollinearity using the Variance
Inflation Factor (VIF) test, which showed a maximum value of 3.819, indicating a low level of
multicollinearity among variables, as it was still < 5, according to the recommendations of Hair et al. (2010).
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Based on the output of the Outer Model testing with 292 sample data, the results are presented in the figure

below:
Figure 2. Research Outer Model

The R-Square (R?) test was conducted to measure how well the independent variables in the model explain
the variation in the dependent variables. The R-Square value ranges from 0 to 1, with higher values indicating
better predictive ability of the model. Based on the R-Square test results, the R-Square values for the variables
Entrepreneurial Intentions and Economic Literacy are 0.679 it’s means that the model can explained by 67,9%
by all this variables and 0.647 can be explained around 64,7% by all this variables respectively. According to
Chin (1998), an R-square value of 0.67 is considered strong, 0.33 is moderate, and 0.19 is weak. From these R-
square values, it can be concluded that Entrepreneurial Intentions fall into the strong indicator category, being
explained or influenced by the variables Economic Literacy, Family Economic Education, and Peer Groups
by 67.9%. Similarly, Economic Literacy itself is influenced by Family Economic Education and Peer Groups
by 64.7%, with the remaining 35.3% influenced by other factors.

To test the hypotheses, a significance level of 0.05 and a T Table value of 1.96 were used in this study.
Based on the hypothesis test results, the T Statistic value between the Family Economic Education variable
and the Entrepreneurial Intentions variable is 2.594 with a P Value of 0.010. Since the T Statistic value is
greater than the T Table value (1.96) and the P Value is less than 0.05, HO is rejected, and H1 is accepted. In
other words, Family Economic Education has a positive and significant effect on Entrepreneurial Intentions.
The T Statistic value between the Family Economic Education variable and the Economic Literacy variable is
4.242 with a P Value of 0.000. Since the T Statistic value is greater than the T Table value (1.96) and the P
Value is less than 0.05, HO is rejected, and H2 is accepted. In other words, Family Economic Education has a
positive and significant effect on Economic Literacy.

The T Statistic value between the Peer Groups variable and the Entrepreneurial Intentions variable is 2.294
with a P Value of 0.022. Since the T Statistic value is greater than the T Table value (1.96) and the P Value is
less than 0.05, HO is rejected, and H3 is accepted. In other words, Peer Groups have a positive and significant
effect on Entrepreneurial Intentions. The T Statistic value between the Peer Groups variable and the Economic
Literacy variable is 5.897 with a P Value of 0.000. Since the T Statistic value is greater than the T Table value
(1.96) and the P Value is less than 0.05, HO is rejected, and H4 is accepted. In other words, Peer Groups have
a positive and significant effect on Economic Literacy. The T Statistic value between the Economic Literacy
variable and the Entrepreneurial Intentions variable is 3.058 with a P Value of 0.002. Since the T Statistic
value is greater than the T Table value (1.96) and the P Value is less than 0.05, HO is rejected, and H5 is
accepted. In other words, Economic Literacy has a positive and significant effect on Entrepreneurial
Intentions.
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Figure 8. Path Diagram T-Value

The T Statistic value between the Family Economic Education variable and the Entrepreneurial Intentions
variable through the Economic Literacy variable is 2.335 with a P Value of 0.020. Since the T Statistic value is
greater than the T Table value (1.96) and the P Value is less than 0.05, HO is rejected, and H6 is accepted. In
other words, Economic Literacy mediates the influence of Family Economic Education on Entrepreneurial
Intentions. The T Statistic value between the Peer Groups variable and the Entrepreneurial Intentions variable
through the Economic Literacy variable is 2.805 with a P Value of 0.005. Since the T Statistic value is greater
than the T Table value (1.96) and the P Value is less than 0.05, HO is rejected, and H7 is accepted. In other
words, Economic Literacy mediates the influence of Peer Groups on Entrepreneurial Intentions. The T
Statistic value between the Economic Literacy variable and the Entrepreneurial Intentions variable with the
moderating variable of Self-Efficacy is 2.417 with a P Value of 0.016. Since the T Statistic value is greater than
the T Table value (1.96) and the P Value is less than 0.05, HO is rejected, and HS is accepted. In other words,
Self-Efficacy moderates the relationship between Economic Literacy and Entrepreneurial Intentions. The
results of the study, processed using SmartPLS, are depicted in the structural model with the accompanying T-
Value path diagram below : Based on the T-Value Path image above, hypothesis testing can be described as
follows:

Table 1. Research Model Hypothesis Test

Hypothesis Hypothesis Statement T Value P Value Information

H1 Family Economic Education 2.594 0.010 Data supports the hypothesis
has a positive and significant
effect on  Entrepreneurial
Intentions

H2 Family Economic Education 4.242 0.000 Data supports the hypothesis
has a positive and significant
effect on Economic Literacy

H3 Peer Groups has a positive and 2.294 0.022 Data supports the hypothesis
significant effect on
Entrepreneurial Intentions

H4 Peer Groups has a positive and 5.897 0.000 Data supports the hypothesis
significant effect on Economic
Literacy

H5 Economic Literacy has a 3.058 0.002 Data supports the hypothesis
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positive and significant effect
on Entrepreneurial Intentions
H6 Economic Literacy mediates 2.335 0.020 Data supports the hypothesis
the influence of Family
Economic  Education on
Entrepreneurial Intentions
H7 Economic Literacy mediates 2.805 0.005 Data supports the hypothesis
the influence of Peer Groups
on Entrepreneurial Intentions
HS8 Self-Efficacy moderates the 2.417 0.016 Data supports the hypothesis
relationship between
Economic Literacy and
Entrepreneurial Intentions

Family economic education significantly influences students' entrepreneurial intentions, which is notably
affected by the parents' occupations. Research by Looi et al. (2015) and Denanyoh et al. (2015) indicates that
family involvement in economic education plays a crucial role in motivating entrepreneurial interest. These
findings align with the results of this study, which show that respondents with parents who are entrepreneurs
exhibit higher entrepreneurial intentions. This is because entrepreneurial parents provide direct examples and
practical knowledge about entrepreneurship, supporting the notion by Zapkau et al. (2015) that family
involvement in business can enhance their children’s entrepreneurial intentions. Conversely, respondents with
parents employed in the private sector, civil service, or teaching professions may exhibit lower entrepreneurial
intentions. Although these occupations are not directly related to entrepreneurship, the economic education
provided at home still contributes to entrepreneurial intention. Smith et al. (2020) show that values such as
financial management and economic planning taught within the family, regardless of the parents' occupation,
can influence entrepreneurial interest. Thus, family economic education plays a critical role in shaping
entrepreneurial intentions through various means of learning and support provided at home.

Family economic education has a significant impact on students' economic literacy, and this effect can be
further strengthened by the education they receive through their academic majors. Research by Smith et al.
(2020) and Narmaditya (2013) indicates that family-provided economic education contributes to students'
understanding of economic principles, which in turn supports their daily financial decision-making. For
students majoring in fields such as Management or Economics, the foundational economic knowledge
acquired from their family often integrates well with their college curriculum, creating a robust basis for
economic literacy. This combination of family economic education with formal education in relevant
disciplines enhances their understanding of both theoretical and practical aspects of economics, thereby
improving their skills in economic analysis and decision-making.

Conversely, students from families with professions such as private sector employees or civil servants, who
are enrolled in majors like Law or Education, also benefit from family economic education. Although their
fields of study may not directly focus on entrepreneurship, the foundational economic knowledge gained from
their family continues to support their ability to comprehend and manage economic aspects of their studies.
The integration of family economic education with academic knowledge in their chosen fields helps build a
comprehensive understanding of economic literacy, which is valuable not only in academic contexts but also
in practical applications across various professional areas. Thus, a strong foundation in family economic
education, combined with formal education in their academic majors, provides students with a solid base for
economic literacy across diverse disciplines.

The influence of peer groups on entrepreneurial intention is significantly affected by the academic majors
and entrepreneurial interests of the students. The study finds that students majoring in Management or
Economics often experience a heightened impact from peer interactions due to their academic focus on
business-related topics. Peers with entrepreneurial knowledge and interests provide valuable insights and
motivation, enhancing the students' readiness to pursue entrepreneurial ventures. This aligns with Lingappa et
al. (2020) and Reitz et al. (2014), who emphasize that peer groups play a critical role in shaping
entrepreneurial intentions by offering exposure to entrepreneurial ideas and practices. For students in these
majors, the influence of their peers often translates into a stronger inclination toward starting their own
businesses, as they are continuously surrounded by discussions and experiences related to entrepreneurship.

In contrast, students majoring in fields such as Law or Accounting, while still benefiting from peer
interactions, may experience a different dynamic. Their entrepreneurial intentions might be influenced more
by practical business discussions and financial insights shared among peers, rather than the entrepreneurial
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culture prevalent in Management or Economics majors. As noted by Isomidinova et al. (2017) and Hanson &
Olson (2018), peer groups also help students in these disciplines navigate economic and financial issues, thus
indirectly supporting their entrepreneurial aspirations. Additionally, students with entrepreneurial interests in
sectors like Finance or Marketplace often find that their peers' enthusiasm and experiences significantly shape
their own intentions to engage in entrepreneurial activities. This is supported by Van Hoorn et al. (2016) and
Rehm (2014), who highlight the role of peer perceptions and associations in influencing behavioral changes
and lifestyle choices, further reinforcing the impact of peer groups on entrepreneurial intentions.

Fourth, peer groups have also a positive and significant impact on economic literacy. Research indicates
that interactions with peers who have a solid understanding of economics can enhance an individual's
economic literacy. This finding aligns with Lingappa et al. (2020), who revealed that peer interactions and
entrepreneurial knowledge affect entrepreneurial readiness. Reitz et al. (2014) further note that peer groups are
an early social environment where adolescents learn to interact with others outside their family, providing
essential insights for economic understanding. The influence of peer groups on economic literacy is not
surprising, as they often serve as references for understanding economic and financial issues (Isomidinova et
al., 2017; Hanson & Olson, 2018). This study supports the findings of Van Hoorn et al. (2016), which suggest
that associations with peers impact individuals' behavior in meeting their needs. Rehm (2014) emphasizes that
peer perceptions are crucial in adolescents' lives, while Lolokote et al. (2017) highlight that peers significantly
influence their chosen paths and lifestyles. Thus, peer groups play a critical role in shaping students' economic
literacy through their social interactions and influence.

Fifth, economic literacy has a positive and significant impact on entrepreneurial intention. The research
findings indicate that a strong understanding of economics can enhance students' entrepreneurial intentions.
Economic literacy equips students with the ability to comprehend economic terms and make relevant
decisions, which ultimately strengthens their intention to start a business. This finding is consistent with
Narmaditya (2013), who emphasized that economic literacy plays a role in mastering economic issues and
problem-solving. Nizam et al. (2020) also noted that economic literacy involves the individual's ability to
understand economic terms and make decisions in trade-off situations, whether as a worker or an
entrepreneur.In the context of the education received by students at their universities, particularly those
pursuing degrees related to economics or business, economic literacy becomes highly relevant. The education
provided in these programs supports a deep understanding of economic knowledge, which in turn influences
their entrepreneurial interests. For example, students majoring in economics or business often receive
coursework directly related to entrepreneurial theory and practice, enhancing their ability to identify business
opportunities and make informed decisions. Thus, improved economic literacy through formal education
contributes to the development of entrepreneurial intentions, making a solid understanding of economics a
crucial factor in preparing students for the entrepreneurial world.

Sixth, economic literacy mediates the impact of family economic education on entrepreneurial intention.
The research findings indicate that family economic education not only has a direct effect on entrepreneurial
intention but also influences it through economic literacy. Effective economic education within the family
improves students' economic literacy, which in turn enhances their entrepreneurial intentions. According to
Smith et al. (2020), children’s behaviors and actions are heavily influenced by their surrounding environment.
Family economic education plays a critical role in developing a robust economic understanding, which
subsequently positively impacts entrepreneurial intentions (Narmaditya, 2013).

In terms of family background, the significance of family-based economic education becomes even more
pronounced. Families that prioritize economic education contribute to fostering higher levels of economic
literacy in their children, who then leverage this knowledge in their entrepreneurial activities. Students from
such backgrounds are more likely to display stronger entrepreneurial intentions due to their improved
comprehension of economic principles and decision-making processes. This mediating role highlights the
importance of familial support and education in nurturing both economic literacy and entrepreneurial
aspirations. The interaction between family economic education and students' economic literacy underscores
the pivotal role of family influence in shaping future entrepreneurs.

Seventh, economic literacy mediates the effect of peer groups on entrepreneurial intention. This study
reveals that peer groups with strong economic understanding can enhance students' economic literacy, which
in turn strengthens their entrepreneurial intentions. Research by Peng et al. (2017) indicates that interactions
with peers can influence economic decisions and entrepreneurial intentions through improved economic
literacy. This underscores the crucial role of social influence from peers in shaping students' economic
behavior and entrepreneurial intentions. In the context of university background, particularly at prominent
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institutions in the central Jabodetabek area offering programs in management, economics, and accounting,
peer groups have a significant influence. Students at these universities often engage in discussions and
activities related to economics and business, which enrich their understanding of economic literacy.
Additionally, for students with a specific interest in culinary arts, interactions with peers who share similar
interests or knowledge can broaden their perspectives on the economic aspects of the culinary industry. Thus,
peer groups involved in economics or culinary fields play a crucial role in developing deep economic literacy,
which in turn can strengthen their intentions to start a business, including in the culinary sector.

Eighth, self-efficacy moderates the relationship between economic literacy and entrepreneurial intention.
Research aligns with Bandura (1997) and Zhao, Seibert, and Hills (2005), indicating that individuals with high
economic literacy but low self-efficacy might not fully utilize their knowledge in entrepreneurial endeavors. In
contrast, those with high self-efficacy are more confident in applying their economic knowledge to identify
business opportunities and take calculated risks. This confidence helps them overcome challenges and apply
their economic literacy effectively, thereby enhancing their entrepreneurial intentions and actions.

Additionally, the role of economic literacy in shaping entrepreneurial intentions is significantly
strengthened by self-efficacy. While economic literacy provides a solid foundation for understanding economic
situations and making informed business decisions, it is the confidence in one's abilities that drives individuals
to take concrete steps towards entrepreneurship. Those with strong self-efficacy are more likely to translate
their economic knowledge into practical business strategies, increasing their chances of success. Therefore,
effective entrepreneurship education programs should focus on both enhancing economic literacy and building
self-efficacy to fully support entrepreneurial ambitions among students.

Conclusion

This study reveals several important findings regarding the factors influencing students' entrepreneurial
intentions. The analysis concludes that Family Economic Education has a positive and significant impact on
Entrepreneurial Intentions. Economic education provided within the family, through practical experience and
habituation, successfully enhances students' entrepreneurial intentions. Additionally, Peer Groups also have a
positive and significant impact on Entrepreneurial Intentions. Interaction with peers who have knowledge and
interest in entrepreneurship can boost an individual's entrepreneurial intentions. The study also finds that
Economic Literacy mediates the influence of Family Economic Education and Peer Groups on
Entrepreneurial Intentions. Economic education within the family and interactions with peers who have a
good understanding of economics can enhance students' economic literacy, which in turn strengthens their
entrepreneurial intentions.

This study has several limitations that need to be addressed. Firstly, the study only includes students from
the Greater Jakarta area (Jabodetabek), so the results may not be generalizable to students in other regions.
Secondly, the study does not consider other variables that might significantly impact entrepreneurial
intentions, such as previous entrepreneurial experience. Previous entrepreneurial experience, which includes
activities and involvement in business or entrepreneurial projects, could shape one's understanding and skills
in entrepreneurship. This variable might be important as it could affect how Family Economic Education, peer
interactions, economic literacy, and self-efficacy are applied in the context of entrepreneurship. Future
research is recommended to expand the geographic scope by including students from various regions in
Indonesia for a more comprehensive view. Additionally, future studies could incorporate additional variables
such as previous entrepreneurial experience, which could provide deeper insights into the impact of Family
Economic Education, peer groups, economic literacy, and self-efficacy on entrepreneurial intentions. Further
research could also explore how self-efficacy, previously considered as a moderator, could also serve as a
mediating variable between the independent variables and entrepreneurial intentions.

The findings of this study have several important managerial implications. Firstly, educational institutions
can enhance economic and entrepreneurship education programs by involving families in the educational
process. Activities such as workshops or seminars involving parents and students can help strengthen Family
Economic Education. Secondly, universities can create environments that support positive interactions
between students with entrepreneurial interests through entrepreneurship clubs, business competitions, and
networking events. Thirdly, self-development programs focusing on increasing students' self-efficacy should be
strengthened to ensure that their economic literacy can be effectively applied in an entrepreneurial context.
Thus, a combination of Family Economic Education, peer group support, economic literacy, and self-efficacy
can encourage increased entrepreneurial intentions among students.

Journal homepage: https://jurnal.iicet.org/index.php/jppi


https://jurnal.iicet.org/index.php/sajts/index

Family, friends, and financial know-how... 613

References

Abdillahi, M. E., Guedi, I. R., Elmi, M., & Robleh, 1. (2019). The formalization of informal sector
entrepreneurship in Djibouti: another alternative to reduce the unemployment. Researchgate. Net.
https://doi.org/10.5923/j.economics.20190903.07

Abdul Jamal, A. A., Ramlan, W. K., Mohidin, R., Karim, M., & Osman, Z. (2015). The Effects of Social
Influence and Financial Literacy on Savings Behavior: A Study on Students of Higher Learning
Institutions in Kota Kinabalu, Sabah. International Journal of Business and Sosial Science, 6, 110-119.

Afifah, S. (2018). Pengaruh Perilaku Pengambilan Resiko Dan Kelompok Referensi Terhadap Niat
Berwirausaha Mahasiswa Pendidikan Ekonomi STKIP Nurul Huda Kabupaten Oku Timur. UTILITY:
Jurnal Ilmiah Pendidikan Dan Ekonomi, 2(2), 111-128. https://doi.org/10.30599/utility.v2i2.346

Afrianti, A. (2020). Pengaruh Pendidikan Ekonomi Keluarga, Teman Pergaulan Terhadap Literasi Ekonomi
Mahasiswa Universitas Jambi. Jurnal Manajemen Pendidikan Dan Ilmu Sosial, 1, 388-400.
https://doi.org/10.38035/jmpis.v1i2.277

Ahmed, T., Chandran, V. G. R., Klobas, J. E., Lifian, F., & Kokkalis, P. (2020). Entrepreneurship education
programmes: How learning, inspiration and resources affect intentions for new venture creation in a
developing economy. The International Journal of Management Education, 18(1), 100327.
https://doi.org/10.1016/J.1JME.2019.100327

Aima, M. H., & Himawan, S. (2021). The Role Of Self-Efficacy In Mediating The Effect Of Need For
Achievement, Family Environment On Entrepreneurial Intention In Management Students At Mercu
Buana University. Dinasti International Journal of Digital Business Management, 3(1), 99-114.
https://doi.org/10.31933/DIJDBM.V3I11.1079

Amati, V., Meggiolaro, S., Rivellini, G., & Zaccarin, S. (2018). Social relations and life satisfaction: the role of
friends. Genus, 74(1). https://doi.org/10.1186/541118-018-0032-Z

Chen, C. C., Greene, P. G., & Crick, A. (2018a). Does entrepreneurial self-efficacy distinguish entrepreneurs
from managers? Journal of Business Venturing, 13(4), 295-316. https://doi.org/10.1016/S0883-
9026(97)00029-3

Chen, H., & Volpe, R. (1998). An Analysis of Personal Financial Literacy Among College Students. Financial
Services Review, 7, 107-128. https://doi.org/10.1016/S1057-0810(99)80006-7

David, E. (2023). Economic Literacy: Building Strong Foundations For Financial Success. In Business Studies
Journal (Vol. 15, Issue 1).

Dilek, Universitesi [iBF iktisat Associate, K., Universitesi IIBF iktisat Associate, K., Uyesi Karabiik
Universitesi [IBF iktisat, O., Lisans, Y., & Universitesi SBE Iktisat, K. (2018). Factors Affecting
Economic Literacy. Afro Eurasian Studies, 7(1), 7-47. https://doi.org/10.33722/AFES.475575

Friska, L., Indradewa, R., Yanuar, T., & Syah, R. (2020). Financial Literacy, Financial Behaviour and
Financial Anxiety: Implication for Financial Well Being of Top Management Level Employees. Journal
of Multidisciplinary Academic, 4(6), 381-386.

Hair Jr, J. F., Black, W.C., Babin, B. J., Anderson, R. E., & Tatham, R. L. (2010). Multivariate Data
Analysis, 7® edition. Pearson International, New Jersey.

Hanson, T. A., & Olson, P. M. (2018). Financial literacy and family communication patterns. Journal of
Behavioral and Experimental Finance, 19, 64-71. https://doi.org/10.1016/J.JBEF.2018.05.001

Happ, R., Forster, M., Zlatkin-Troitschanskaia, O., & Carstensen, V. (2016). Assessing the previous economic
knowledge of beginning students in Germany: Implications for teaching economics in basic courses.
Citizenship, Social and Economics Education, 15(1), 45-57. https://doi.org/10.1177/2047173416646597

Hazrati, I. L., Ermnawati, Y., & Havidz Aima, M. (2021). The Effect of Entrepreneurship Education and the
School Environment on Interest in Entrepreneurship with Self-Efficacy as a Mediation. In International
Journal of Innovative Science and Research Technology (Vol. 6, Issue 6).

Hutteman, R., Hennecke, M., Orth, U. R., Reitz, A. K., & Specht, J. (2014). Developmental Tasks as a
Framework to Study Personality Development in Adulthood and Old Age. European Journal of Personality,
28, 267-278. https://api.semanticscholar.org/CorpusID:31461740

Isomidinova, G., Singh, J., & Singh, K. (2017). Determinants of financial literacy: a quantitative study among
young students in Tashkent, Uzbekistan. In Electronic Journal of Business & Management (Vol. 2, Issue 1).

Jappelli, T. (2010). Economic Literacy: An International Comparison. The Economic Journal, 120(548), F429—
F451. https://doi.org/10.1111/j.1468-0297.2010.02397.x

Journal homepage: https://jurnal.iicet.org/index.php/jppi


https://jurnal.iicet.org/index.php/sajts/index

Author 1, Author 2 et al JPPI (Jurnal Penelitian Pendidikan Indonesia)
Vol. 10, No. 4, 2024, pp. 602-615
614

Jena, R. K. (2020). Measuring the impact of business management Student’s attitude towards entrepreneurship
education on entrepreneurial intention: A case study. Computers in Human Behavior, 107, 106275.
https://doi.org/10.1016/J.CHB.2020.106275

Karyaningsih, R. P. D., Wibowo, A., Saptono, A., & Narmaditya, B. S. (2020). Does entrepreneurial
knowledge influence vocational students’ intention? Lessons from indonesia. Entrepreneurial Business and
Economics Review, 8(4), 138—155. https://doi.org/10.15678/EBER.2020.080408

Kautonen, T., van Gelderen, M., & Fink, M. (2015). Robustness of the theory of planned behavior in
predicting entrepreneurial intentions and actions. Ewntrepreneurship: Theory and Practice, 39(3), 655-674.
https://doi.org/10.1111/etap.12056

Khoiriyah, U., & Rusdarti, K. (2020). The influence of peer group, economic literation and use of Social
media on consumtive behavior of state senior high school students in brebes. Journal of Economic
Education, 9(1), 110-117.

Laurence Steinberg. (2017). Adolescence (11th ed.). McGraw-Hill Education.

LeBaron, A. B., & Kelley, H. H. (2021). Financial Socialization: A Decade in Review. In Journal of Family and
Economic Issues (Vol. 42, pp. 195-206). Springer. https://doi.org/10.1007/s10834-020-09736-2

Lian, F., & Y, Chen. (2009). Development and Cross-Cultural Application of a Specific Instrument to
Measure Entrepreneurial Intentions. Entrepreneurship Theory and Practice, 33(3), 593-617.

Lifan, F., & Fayolle, A. (2015). A systematic literature review on entrepreneurial intentions: citation, thematic
analyses, and research agenda. International Entrepreneurship and Management Journal, 11(4), 907-933.
https://doi.org/10.1007/s11365-015-0356-5

Lusardi, A., & Mitchell, O. S. (2014). The Economic Importance of Financial Literacy: Theory and Evidence.
Journal of Economic Literature, 52(1), 5—44. https://doi.org/10.1257/JEL.52.1.5

Mandell, L. (2008). Financial Literacy of High School Students. In Handbook of Consumer Finance Research (pp.
163-183). https://doi.org/10.1007/978-0-387-75734-6_10

Mishra, A., Maheswarappa, S. S., Maity, M., & Samu, S. (2018). Adolescent’s eWOM intentions: An
investigation into the roles of peers, the Internet and gender. Journal of Business Research, 86, 394—405.
https://doi.org/10.1016/J.JBUSRES.2017.04.005

Nabavi, S., & Williams, C. M. (2012). A novel cost function to estimate parameters of oscillatory biochemical
systems. Eurasip Journal on Bioinformatics and Systems Biology, 2012(1). https://doi.org/10.1186/1687-
4153-2012-3

Nabi, G., Walmsley, A., Lifian, F., Akhtar, 1., & Neame, C. (2016). Does entrepreneurship education in the
first year of higher education develop entrepreneurial intentions? The role of learning and inspiration.
Hitps://Doi.Org/10.1080/03075079.2016.1177716, 43(3), 452-467.
https://doi.org/10.1080/03075079.2016.1177716

Narmaditya, B. S. (2013). Pengaruh Pendidikan Ekonomi Keluarga Terhadap Perilaku Konsumsi Dimediasi
Literasi Ekonomi dan Gaya Hidup Pada Mahasiswa Fakultas Ekonomi Universitas Negeri Malang
Angkatan 2011. Ekuitas: Jurnal Pendidikan Ekonomi, 1(1). https://doi.org/10.23887/ekuitas.v1i1.12757

Nesi, J., Choukas-Bradley, S., & Prinstein, M. J. (2018). Transformation of Adolescent Peer Relations in the
Social Media Context: Part 2—Application to Peer Group Processes and Future Directions for Research.
Clinical Child and Family Psychology Review, 21(3), 295-319. https://doi.org/10.1007/S10567-018-0262-
9/METRICS

Nurjanah, S., Ilma, R. Z., & Suparno, S. (2018). Effect of Economic Literacy and Conformity on Student
Consumptive Behaviour. Dinamika Pendidikan, 13(2), 198-207. https://doi.org/10.15294/dp.v13i2.18330

Owusu, G. M. Y., Essel-Anderson, A., Ossei Kwakye, T., Bekoe, R. A., & Ofori, C. G. (2018). Factors
influencing career choice of tertiary students in Ghana: A comparison of science and business majors.
Education and Training, 60(9), 992—-1008. https://doi.org/10.1108/ET-04-2017-0050/FULL/ XML

Purnamasari, W. (2018). Pengaruh Lingkungan Keluarga dan Minat Berwirausaha dalam Perspektif Pendidkan
Ekonomi. 53(1), 1-8.

Rahmatullah, R., Inanna, 1., & Ampa, A. T. (2020). How Informal Education Fosters Economic Awareness
in Children. Dinamika Pendidikan, 15(2), 202-214. https://doi.org/10.15294/dp.v15i2.25285

Reimers, A. K., Schoeppe, S., Demetriou, Y., & Knapp, G. (2018). Physical Activity and Outdoor Play of
Children in Public Playgrounds—Do Gender and Social Environment Matter? International Journal of
Environmental ~ Research  and  Public  Health 2018, Vol. 15, Page 1356, 15(7), 1356.
https://doi.org/10.3390/IJERPH15071356

Rossiandy, Y., & Indradewa, R. (2023). The Influence of Self-Efficacy on Job Satisfaction, Organizational
Commitment, Motivation and Job Performance in Private School Teachers Attribution-Share Alike 4.0
International (CC BY-SA 4.0). In Asian Journal of Social and Humanities (Vol. 1, Issue 10).
https://ajosh.org/

Journal homepage: https://jurnal.iicet.org/index.php/jppi


https://jurnal.iicet.org/index.php/sajts/index

Family, friends, and financial know-how... 615

Rustantono, H., Soetjipto, B. E., Wahjoedi, W., & Sunaryanto, S. (2020). Socio-Economic Factors and Rural
Competitive Advantage: The Moderating Role of Economic Literacy. The Journal of Asian Finance,
Economics and Business, 7(8), 151-159. https://doi.org/10.13106/JAFEB.2020.VOL7.NOS8.151

Safarini, L. (2021). Pengaruh Efikasi Diri, Pengetahuan Kewirausahaan, Lingkungan Keluarga Dan
Pergaulan Teman Sebaya Terhadap Minat Berwirausaha (Survey Terhadap Mahasiswa Fakultas
Keguruan dan Ilmu Pendidikan Universitas Siliwangi Angkatan 2017). Doctoral Dissertation, Universitas
Siliwangi.

Saptono, A., Wibowo, A., Narmaditya, B. S., Karyaningsih, R. P. D., & Yanto, H. (2020). Does
entrepreneurial education matter for Indonesian students’ entrepreneurial preparation: The mediating
role of entrepreneurial mindset and knowledge. Cogent Education, 7Z(1).
https://doi.org/10.1080/2331186X.2020.1836728

Schutte, N. S., & Loi, N. M. (2014). Connections between emotional intelligence and workplace flourishing.
Personality and Individual Differences, 66, 134-139. https://doi.org/10.1016/J.PAID.2014.03.031

Schwarzer, R., & Warner, L. M. (2013). Perceived Self-Efficacy and its Relationship to Resilience. 139-150.
https://doi.org/10.1007/978-1-4614-4939-3_10

Setiawan, A., Soetjipto, B. E., Tri, E., & Rudijanto, D. (2020). The Impact of Understanding Economic
Literacy and Lifestyle on Entrepreneurial Intention of Students in Higher Education. MEC-J (Management
and Economics Journal), 4(3), 215-222. https://doi.org/10.18860/MEC-J.V413.9565

Sher, A., Abbas, A., Mazhar, S., & Lin, G. (2020). Fostering sustainable ventures: Drivers of sustainable start-
up intentions among aspiring entrepreneurs in Pakistan. Journal of Cleaner Production, 262, 121269.
https://doi.org/10.1016/J.JCLEPRO.2020.121269

Suratno, Narmaditya, B. S., & Wibowo, A. (2021). Family economic education, peer groups and students’
entrepreneurial  intention: the mediating role of economic literacy.  Heliyon, 7(4).
https://doi.org/10.1016/j.heliyon.2021.e06692

Tang, N., & Peter, P. C. (2015). Financial knowledge acquisition among the young: The role of financial education,
financial experience, and parents’ financial experience.

Tekin, B., & Asar, M. (2021). Role of Entrepreneurial Self-Efficacy and Risk-Taking Tendencies in the
Relationship Between Financial Literacy and Entrepreneurial Intention. Social Entrepreneurship Review, 1,
7-33. https://doi.org/10.15678/ser.2021.1.01

Varum, C. A. (2022). Economic and Financial Literacy. Encyclopedia of Quality of Life and Well-Being Research,
1-3. https://doi.org/10.1007/978-3-319-69909-7_814-2

Wang, S., Hung, K., & Huang, W. J. (2019). Motivations for entrepreneurship in the tourism and hospitality
sector: A social cognitive theory perspective. International Journal of Hospitality Management, 78, 78-88.
https://doi.org/10.1016/J.1JHM.2018.11.018

Wu, L., Jiang, S., Wang, X., Yu, L., Wang, Y., & Pan, H. (2022). Entrepreneurship Education and
Entrepreneurial Intentions of College Students: The Mediating Role of Entrepreneurial Self-Efficacy and
the Moderating Role of Entrepreneurial Competition Experience . In Frontiers in Psychology (Vol. 12).

Journal homepage: https://jurnal.iicet.org/index.php/jppi


https://jurnal.iicet.org/index.php/sajts/index

